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Did entrance awards impact 2016/2017
enrolment decisions?

55% NO YES 16%

Don’t know: 30%

Q: Would you have selected a different institution if
you had not received an award from your current institution?
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Methodology &

Methodology

* Online survey

Fielded between September 29 to October 18, 2016

Panel sources:
Academica StudentVu & ScholarshipsCanada

Sampling based on provincial distribution of
postsecondary students in 2013/2014 PSIS data

* Analysis was conducted in SPSS
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Of the 1,087 students we
surveyed across Canada

100% enrolled in 15t year, Fall 2016
74% age 18t0 19

65% women

38% HS average of 90% or higher

43% HS average of 80%-89%

Key




What was important to applicants?

% very/extremely important

The school's academic reputation 76%
The school's reputation for good student experiences | 540,
The reputation of my program at the school 72%
The classroom environment 60%
The school's location 53%
Work-integrated learning opportunities 50%
Financial supports available 49%
Whether or not | was eligible for a scholarship at the

school 39%
The size of the campus 20%

On average, students applied to
3 institutions
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71% considered institutions
away from home

Away

from

home

11%

Near and

Near away
home from
29% home
60%

()

56% ended up going away

39%

Financial necessity | NNEGNENING 44%

RESIDENCE

A Convenience [N 33%
A

Personal
. 21%

preference

No residence offer | 1%

fﬁ\m 17%

OFF-CAMPUS
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Most students are staying in
their home province

The vast majority of applicants @
report acceptance at their #1 choice

92% were accepted to their first choice

83% are attending their first choice




More than half of students were
offered an entrance award

Unsure

58%

[PERCENTAG

E]
No

ALL INSTITUTIONS
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One time merit-based awards
are most common

One Time Merit-based Scholarship | ENEGTNINGEEE 32 %
Renewable Merit-based Scholarship NG 2%
One Time Need-based Award [l 9%
Renewable Need-based Award [l 5%

Did Not Receive Award [INENEGEGEGEGEGEGEGEGEGEN 46%
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CHOSEN INSTITUTION
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$1,000 - $2,499 is most common
merit award amount

24%

CHOSEN INSTITUTION 1

Influence of awards is directly
correlated with the size of award

64%

% very or extremely influential

$999 or less $1,000 to $2,499 $2,500 to $4,999  $5,000 or more

CHOSEN INSTITUTION 1




Did the awards go to the ‘right’
students?

18% didn’t need any financial assistance

50(y helped, but would have
()]
attended anyway

CHOSEN INSTITUTION v
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@
The help that would be helpful

Q: Is there anything else you would like to share about how
schools can provide funding for education?

The help that would be helpful e

Q: Is there anything else you would like to share about how
schools can provide funding for education?
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The help that would be helpful

Q: Is there anything else you would like to share about how
schools can provide funding for education?

CAREER BOOST

Ryerson's Student Employment Source
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The help that would be helpful e

Q: Is there anything else you would like to share about how
schools can provide funding for education?

“Cut school funded scholarships to cut down on tuition”

“More scholarships that are available to more people,
lower tuition, improve transportation to and from
campuses, make living in residence possible for poor
students”
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Suggested Next Steps

Begin to identify “who’s coming anyway”
and reduce awards for that group

Reduce or eliminate smaller value awards

Reallocate funds to areas that will
influence enrolment and/or persistence
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meanwhile....off campus e

NOVEMBER
BONUS EVENT

& scotiabank

# "Bank of Montreal
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